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This year, Imation commemorates the 50th anniversary of the first commercial use of magnetic data storage tape and our

own half-century in the removable data storage industry. Imation was formed by 3M Company in 1996 as a spin-off of several

separate businesses, including the data storage division. Today, Imation carries a legacy of leadership and innovation built

on the intellectual property, assets and experience in data storage dating back to 1947 when 3M began developing a mag-

netic memory medium. Six years later, at the dawn of “commercial electronic computing machines,” they provided the tape media for the

first commercial tape drive – the IBM Model 726. The business that later became Imation was also an early developer of optical storage

technologies, reaching back more than two decades.

The introduction of magnetic tape as the first practical removable data storage medium was a key driver in the dramatic expansion of

information processing which laid the groundwork for today’s pervasive digital economy.

The imagined customer stories that follow illustrate how Imation products continue to meet real customer needs in both business and

consumer applications 50 years later. Imation serves customers in more than 60 countries with one of the broadest product lines in 

the industry. From large data centers to distributed networks, Imation’s tape cartridges store and manage critical information for data

processing, security, business continuity, data back-up and archiving applications. Individuals, whether using computers or consumer

electronics devices, require reliability, convenience and portability to store and manage their important digital information, from docu-

ments and spreadsheets to photos, video and music. Imation’s optical and diskette products meet that need.

We are proud of our many contributions to the removable data storage media industry over the past 50 years. We will continue to build

on that heritage as we develop the products and create the technologies to meet customers’ digital data storage needs in the future.
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WHERE DO 
YOU KEEP
PRECIOUS
MEMORIES?

The worldwide market in 2003 for CD-Rs among commercial and consumer users is estimated to be 

6.5 BILLION DISCS.
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CONVENIENT – One family, spread across continents and generations but linked by the thread of their common history, was able to share

the stories and photos that tied them together. It started as a school project when a young Japanese student was tracing his family

genealogy and learned about two brothers who had immigrated to the United States in the late 1800s while the rest of the family stayed

in Japan. Through the generations, contact was lost. Knowing only the brothers’ names and the name of the ship that brought them to

San Francisco, the whole family became involved. Online genealogical societies led them to databases in the United States and Japan,

as well as special interest groups whose own searches corresponded historically and geographically with theirs. They sent out dozens of

requests for information, contacts and documents, hoping one might lead them to a present-day relative. The day an e-mail arrived from

a cousin living in San Francisco, they knew their effort had succeeded!

They began exchanging photographs and copies of family records, acquainting each other with 100 years of their divided family history.

Soon, they were the custodians of documentation spanning four generations, and they realized they needed to preserve the precious 

information for future generations. The family chose Imation™ 48x CD-R discs for their master collection of

information because of storage capacity and compatibility with almost any computer CD-ROM drive. With proper

care, the newly-found genealogical legacy would survive on disc for 70 to 100 years, plenty of time for another

generation or two to add their own branches to their global family tree. 

The above imagined customer story is representative of Imation customer experiences.
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FLEXIBLE – With one opportunity to prove themselves to their newest client, the creative services team knew they had to make the project

a success. The challenge: create a new sales training video for a global launch of a new version of a successful database software product.

Because they were building upon an existing product, the client needed the flexibility to utilize existing video footage and documentation,

while adding new material. They also wanted to incorporate a web-compatible interactive tutorial that their sales force could use to

demonstrate enhanced capabilities. And it all had to come together in a convenient, easy to use, inexpensive and accessible media format

that could be easily distributed to their sales force around the globe – on time!

The larger capacity of the Imation™ DVD-R 4.7GB disc – seven times the storage of one CD-R – and its delivery of exceptional sound and

picture quality made this write-once DVD the creative team’s choice for this interactive training tool. Existing video was converted from its

analog format and new video was shot digitally. The DVD could accommodate both video and the data-heavy, web-based tutorial. And, the

client could easily distribute the DVDs to its widespread sales force, who wouldn’t need to use precious hard drive space to store the tutorial.

The creative team chose Imation because of its 20-year history in optical media and the proven reliability

of its products based on high standards of testing, certification and manufacturing quality. Because they

knew the client wouldn’t give them a second chance if they failed, they put their trust in Imation.

The above imagined customer story is representative of Imation customer experiences.
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In 2003, the worldwide market for recordable DVDs is expected to grow over 200% to almost 

175 MILLION DISCS.

CAN YOU INTEGRATE 
MULTIMEDIA AND MEET 
A TIGHT DEADLINE?



SECURE – It happened without warning. A computer virus was discovered on the company’s network, but not before it had made its way

into customer databases. The potential financial implications were significant. Without access to customer records, orders could not be

filled and shipped. Missed or delayed deliveries could mean significant losses in the coming retail season and increased returns from

unhappy customers. 

Fortunately for this corporate incentives and promotions company, their IT manager had planned for just such a situation and imple-

mented a secure records back-up and archival plan, utilizing a Seagate Tapestor Travan™ 40 drive and Imation Travan™ Data Cartridges.

When the server was brought back online, the previous day’s back-up tape restored the customer data with minimal interruption.

If the company had depended solely upon disk-based storage, many of its customer records would have been lost. Because

the company had begun using Imation tape to back up its large databases, it could readily restore the databases from

the previous night’s back-up, allowing customer service representatives and order fulfillment to resume 

business without missing a beat. 

6 the value is in the data The above imagined customer story is representative of Imation customer experiences.



the value is in the data 7

The total volume of information generated worldwide annually equals approximately 1.5 EXABYTES. Stored on floppy

disks, that amount of information would require a stack of 1TRILLION DISKS that could reach to the moon and 

back four times.

CAN YOUR
BUSINESS
SURVIVE A
MAJOR
SHUTDOWN?



SCALABLE – With the growth of its tort litigation practice, a large law firm decided to upgrade and consolidate its data storage capabilities.

Major tort litigation involves the collection and retention of massive amounts of data related to the discovery process in class action and

other large lawsuits. With the growth in the practice came the realization that the firm’s data storage needs would soon outgrow 

the capacity of its existing server network. In addition, the firm recognized that the security of its data was at risk due to its reliance on

independent back-up of the servers on its multi-office network. They needed a system that could grow with them.

The firm decided to utilize a storage area network (SAN) which would allow them to move from having dedicated back-up storage for 

individual servers to a centralized and more secure storage environment. By adding Ultrium/LTO drives on their storage network and

using Imation Black Watch™ Ultrium 1 cartridges, they dramatically increased their storage capacity while

allowing any server on their system access to data stored on tape. The move gained the firm the added 

efficiency of backing up their numerous servers with fewer tape drives and, with the implementation of a

centralized back-up system, ensured increased security of case-critical data. 

SCALABLE – With the growth of its tort litigation practice, a large law firm decided to upgrade and consolidate its data storage capabilities.

Major tort litigation involves the collection and retention of massive amounts of data related to the discovery process in class action and

other large lawsuits. With the growth in the practice came the realization that the firm’s data storage needs would soon outgrow 

the capacity of its existing server network. In addition, the firm recognized that the security of its data was at risk due to its reliance on

independent back-up of the servers on its multi-office network. They needed a system that could grow with them.

The firm decided to utilize a storage area network (SAN) which would allow them to move from having dedicated back-up storage for 

individual servers to a centralized and more secure storage environment. By adding Ultrium/LTO drives on their storage network and

using Imation Black Watch™ Ultrium 1 cartridges, they dramatically increased their storage capacity while

allowing any server on their system access to data stored on tape. The move gained the firm the added 

efficiency of backing up their numerous servers with fewer tape drives and, with the implementation of a

centralized back-up system, ensured increased security of case-critical data. 

8 the value is in the data The above imagined customer story is representative of Imation customer experiences.
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The world’s first computer tape, a 12" round-reel tape created by Imation as part of 3M, stored just over 1 megabyte of data,

about the size of today’s floppy diskettes. Today Imation’s LTO half-inch tape cartridges store 200,000 TIMES
MORE DATA .

AS YOU
GROW, HOW
WILL YOU
MANAGE 
THE DATA? 



10 the value is in the data

WHEN YOU HAVE TO 
GET IT RIGHT THE 
FIRST TIME.

Imation has a presence in more than 60 COUNTRIES and 49 PERCENT of its revenues come from

sales outside the United States. 



RELIABLE – Geophysicists – scientists who study the whole wide world – explore for oil on land and sea, map the ocean floor, predict 

volcanoes and earthquakes, and chart climate change. These varied disciplines have one common characteristic – lots and lots of data

that is difficult and expensive to acquire. When an oil exploration company sends out its research team to perform marine seismic acqui-

sition, they get one pass – just one chance to capture the data. And it can be hundreds of terabytes that need to be captured and reliably

stored for later evaluation. Given the massive amounts of data, acquisition cost and the need for portability – going from the field to the

lab – storing that data on hard disk would be out of the question. Portability, reliability, economy and ease of use are all significant factors

and reasons why much of the data collected by researchers lives on tape. And to ensure the security of their data, they save it twice, once

for safe storage and once for processing and evaluation, requiring thousands of tape cartridges each month.

Because of the need for reliability, archivability, capacity and speed, this oil exploration company chose to

use IBM 3590 tape drives with Imation Black Watch™ 3590 and 3590E tape cartridges. No matter where in

the world an exploration team might be deployed, they know that – with its worldwide service organization

and broad product portfolio – Imation is there to provide unsurpassed customer support.

the value is in the data 11The above imagined customer story is representative of Imation customer experiences.
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ACCESSIBLE – Reservations staff in this U.S.-based airline’s call center speak with thousands of customers each day, learning their travel

preferences, helping them evaluate options, booking flights, and updating travelers’ records. Details are constantly changing. Flights can

be rerouted due to weather delays. Connecting flights need to be rebooked. First class upgrades become available. Special diets are

requested. Travelers’ plans unexpectedly change and, in the highly competitive travel industry, it is critical that the reservationists have

quick access to customers’ records. At the same time, the airline needs to be able to rapidly and efficiently back up the entire database.

So the airline chose a dual architecture hierarchical system: Access-Centric, dual hub technology with the StorageTek 9840 tape drives

and Imation’s Black Watch™ 9840 tape cartridges for near-line reservation support. They use the StorageTek 9840 tape streaming 

technology system for their high speed back-up needs. With new advances in capacity and access speed, tape is a viable option for near-

line record retrieval in customer service and e-commerce environments, as well as for high speed back-up. Tape provides a substantial

cost advantage over disk-based storage and this configuration helps the airline conserve expensive hard disk 

storage space and back up their customer records on Imation’s safe, secure tape media. On top of that, reserva-

tionists have fast access to customer records, enabling them to provide excellent customer service and help get

passengers on their way.

The above imagined customer story is representative of Imation customer experiences.



the value is in the data 13

ARE YOU
MAKING THE
MOST OF
YOUR TAPE
STORAGE
SYSTEMS?

Imation holds more than 300 PATENTS on data storage media technology in the United States alone.
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SELECTED CONSOLIDATED FINANCIAL DATA*

(Dollars in millions, except per share data) 2002 2001 2000 1999 1998

Statement of Operations Data:
Net revenues $1,066.7 $1,119.3 $1,171.3 $1,337.2 $1,236.4
Gross profit 327.8 335.4 339.0 408.3 387.6
Selling, general and administrative 176.9 232.0 312.7 280.0 347.0
Research and development 50.6 62.1 64.1 72.5 77.2
Litigation (6.4) – – – –
Restructuring and other (4.0) 46.1 21.8 – (16.6)
Operating income (loss) 110.7 (4.8) (59.6) 55.8 (19.9)
Income (loss) from continuing operations before cumulative 

effect of accounting change (1) 73.2 (0.8) (8.7) 37.6 (18.2)
Cumulative effect of accounting change – – (3.4) – –
Net income (loss) 75.1 (1.7) (4.4) 43.9 57.1
Earnings (loss) per common share from continuing operations 

before cumulative effect of accounting change:
Basic 2.09 (0.02) (0.25) 1.01 (0.46)
Diluted 2.05 (0.02) (0.25) 1.00 (0.46)

Net earnings (loss) per common share
Basic 2.15 (0.05) (0.13) 1.18 1.45
Diluted 2.11 (0.05) (0.13) 1.17 1.45

Balance Sheet Data:
Cash and equivalents $   474.7 $   389.8 $   269.7 $   194.6 $     64.2
Net inventory 139.0 130.3 141.2 191.3 263.7
Total working capital 532.2 409.7 395.1 414.2 506.7
Property, plant and equipment, net 181.5 171.2 200.7 212.8 233.8
Total assets 1,119.9 1,053.7 987.9 1,127.6 1,313.3
Long-term debt – – – 1.1 32.7
Total liabilities 381.4 398.0 325.4 402.3 552.2
Total shareholders’ equity 738.5 655.7 662.5 725.3 761.1

Other Information:
Current ratio 2.7 2.2 2.4 2.2 2.2
Days sales outstanding (2) 43 48 48 59 77
Days of inventory supply (2) 70 67 63 76 97
Return on average assets (3) 6.1% 3.5% 5.3% 3.1% n/m
Return on average equity (3) 9.5% 5.4% 8.0% 5.1% n/m
Capital expenditures (4) $     42.6 $     47.0 $     50.5 $     64.1 $   132.4
Number of employees (5) 2,800 3,400 4,300 4,850 6,400

* See Item 7 “Management’s Discussion and Analysis of Financial Condition and Results of Operations – General Overview” in Form 10-K at the end of this report for a descrip-
tion of the basis of presentation of the financial information presented in this table.

n/m =  not meaningful
(1) Income (loss) from continuing operations before cumulative effect of accounting change, excluding restructuring and other special items, in 2002, 2001, 2000, and 1998 

was $66.5 million, $35.6 million, $55.2 million, and $(24.3) million, respectively (see Notes 5, 15, and 17 to the Consolidated Financial Statements in Form 10-K).
(2) 1998 excludes the impact of the medical imaging business, which was sold on November 30, 1998. 1999 excludes the impact of the Photo Color business, which was sold 

on August 2, 1999. 2001 excludes the impact of the color proofing and color software business, which was sold on December 31, 2001. 2002 excludes the impact of the 
North American digital solutions and services business, which was sold on August 30, 2002.

(3) Return percentages are calculated using income (loss) from continuing operations before cumulative effect of accounting change, excluding restructuring and other special
items noted in (1) above for all years presented. Average assets are calculated using continuing operations.

(4) Capital expenditures in 1998 include $67.5 million for the purchase of the Company’s research and development facility previously under a synthetic lease.
(5) Years prior to 2002 include employees of subsequently discontinued operations.



DEAR FELLOW IMATION SHAREHOLDERS, CUSTOMERS, EMPLOYEES

AND PARTNERS:  2002 was a great year for Imation. As our results

demonstrate, the value is in the data. We ended the year as a data

storage-focused company and in the best position since Imation’s

start. The Company is strong, with a focused business, solid financial

platform, clear strategy and direction, sustainable momentum and 

a leading market share. For the second year in a row, IMN posted

superior stock performance, gaining 62.6%, the 12th best performing

U.S. stock for 2002, according to The Wall Street Journal and one of

only 46 New York Stock Exchange listed companies whose stock price

increased by more than 25% in both 2001 and 2002, according to

Fortune Magazine.

This past year, we achieved several significant milestones:

• Data Storage revenue topped $1 billion for the first time ever 

in this business’s 50 year history.

• Operating income of  $100.3 million and an operating margin 

of 9.4% (before special one-time gains primarily from favorable

settlement of litigation) – a record for Imation – represent

outstanding achievements.

• Earnings per share for continuing operations reached a record

$1.86 before special one-time gains, or $2.05 including the gains.

• Cash increased to an all time high of $474.7 million, or more 

than $13 per share.

These excellent financial results are due to the hard work and focus

by our experienced leaders and worldwide team across all markets. 

I am confident that the Company can continue to capitalize on our

growing market opportunities. Imation, with its strong technology

portfolio, is the only major global brand focused solidly on removable

data storage media. With extensive customer experience, global 
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distribution reach, manufacturing expertise, and efficient supply chain

capabilities, we carry the broadest product portfolio in the industry to

more than 60 countries.

Imation’s history, experience and legacy, with a clear track record of

technology innovation and leadership in the data storage removable

media industry, reach back more than half a century when this busi-

ness was part of 3M. We recently celebrated the 50th anniversary of

the first commercialized magnetic data storage tape – introduced 

by IBM and 3M. That first large reel-to-reel tape held about one

megabyte of data – similar to the capacity of one floppy diskette

today or about the amount of data contained in one book. Within five

years, Imation expects to produce a one terabyte tape cartridge deliv-

ering a million times the storage capacity of those first large tape

reels – a library full of books in a cartridge you can hold in one hand.

With our history as the foundation, we are focused on the future.

Working with our industry partners, we are developing the products

to help businesses and consumers create, protect and retrieve their

valuable digital assets. Our vision is to be the recognized worldwide

leader in removable data storage, the most trusted source for digital

data storage by consumers and businesses alike, and recognized 

as an independent expert in digital information back-up, archive,

and protection. The dedication and hard work of the Imation team 

to successfully focus on the core data storage business establishes

a solid base for Imation on which we will make that vision real. 

Since Imation’s start in 1996, we have invested $500 million in

research and development and capital spending to profitably grow

the data storage business. In 2003 we expect to increase our invest-

ment in R&D and capital expenditures up to an additional $135 mil-

lion. This increased investment will strengthen our core manufacturing

and technology capabilities and build what we believe will be the

most advanced tape media coater in the industry, scheduled to come

on-line in early 2004 at our Weatherford, Oklahoma facility. 

Recently, Imation launched Global Data Media which will be a joint

venture with Moser Baer India Ltd., a leading manufacturer of opti-

cal storage media. This strategic agreement is a key element in

strengthening our personal storage business and building sustain-

able competitive advantages across markets. By partnering with

such a strong manufacturer, utilizing our technology portfolio and

capabilities, process manufacturing expertise and global brand, we

are well poised to profitably meet the rising demand for optical

media today and in the future.

Even with the outstanding progress we have achieved, we are not

taking our success in 2002 for granted in this competitive market.

We continue to focus on building a highly efficient business model,

keeping costs down and creating sustainable advantage through

technology, brand, manufacturing expertise, distribution, partnerships

and alliances.

Our outlook for the long-term growth opportunity in the removable

data storage media industry remains very positive based on several

factors. Industry research suggests that the amount of digital 

information needing to be stored doubles every 12 to 18 months.

Business recognizes the importance of data storage as a fundamental

underpinning in the digital economy. Information Technology (IT) 

professionals have given increased priority to data security, back-up,

archiving, disaster recovery and record retention. Consumer applica-

tions such as photography, music and video are rapidly moving to

digital formats, creating solid growth in demand for removable 

digital storage media. Industries such as broadcast media and

16 the value is in the data



healthcare are accelerating their transition from analog to digital

information management and storage. Emerging markets in Asia

and Latin America in particular represent strong growth markets 

for our products. 

At the start of every year we set several program priorities for the

entire company. In 2003, two of our key priorities focus on our com-

mitment to continuous quality improvement. We implemented a 

disciplined Total Quality and Process Management (TQPM) program

across the company to improve targeted processes and functions

from human resources, finance and marketing to engineering and

manufacturing. Within manufacturing itself, we have specific Quality

Improvement/Cost Reduction (QICR) programs which are key to our

delivering competitive products that meet our customers’ needs.

At Imation, we are committed to financial discipline as a critical

success factor. We measure our success over time by the sustainable

value we create for our shareholders, our customers and our world-

wide Imation team. Our financial goals for 2003 are built on the

momentum we have established as we continue to grow revenue 

and market share in data storage and grow total company earnings. 

I invite you to track our progress throughout the year and encourage

you to read over this annual report, which describes how Imation’s

products meet real customer needs around the globe. Thank you for

your continued interest and support.

Sincerely,

William T. Monahan

Chairman of the Board, President and Chief Executive Officer

CORPORATE GOVERNANCE

Imation’s management and its Board of Directors take 

seriously their obligations to adhere to ethical business

practices and to conduct themselves in a manner that 

protects the Corporation.

Imation’s Board of Directors has approved Corporate

Governance Guidelines which are intended to describe 

the governance principles and procedures by which the

Board functions. 

The Guidelines, which comply with the criteria established

under the proposed Corporate Governance Rules of the

New York Stock Exchange, cover Director Qualifications &

Retirement Policy, Director Responsibilities, Board

Committees, Director Access to Officers and Employees,

Director Compensation, Director Orientation and Continuing

Education, CEO Evaluation and Management Succession,

and Annual Performance Evaluation.

These guidelines are available to any interested shareholder

either on the Company website at http://www.Imation.com

or a shareholder may request a printed copy by calling

888.466.6973 (888 IMN-NYSE) or by sending an e-mail 

message to info@imation.com.
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Worldwide Presence Globally shaping the information age

North America

Canada
London

Mexico
Mexico City

United States
Camarillo, CA
Miami, FL
Nekoosa, WI
Oakdale, MN
Tucson, AZ
Wahpeton, ND
Weatherford, OK

Personal
Storage 

Network

Data Center

Customers Customer and Industry Needs

Mobile and desktop computer
users; consumer electronics 
users; digital music, photo, 
and video enthusiasts; small /
home office users

Portable storage solutions created
for the increased demand of 
consumers who create and store
digital audio, digital photos, video,
and data applications

Growing need to more efficiently
capture, transmit, and store 
information digitally

Need for faster speed, higher-
capacity back-up and portable 
storage solutions

High growth in storage networks
driven by “value server” penetration
and the explosion in the creation 
of digital content driving the need
for server-level back-up, archiving,
and nearline storage solutions

Fast growth in the use and 
retention of corporate data, and
the creation of digital content
accelerating the need for increased
capacity, back-up, archiving,
record retention, disaster recovery
and highly reliable data storage
media

Network data managers; small 
to medium businesses

Data center and information 
systems managers

Central and 
South America

Argentina
Buenos Aires

Brazil
Sao Paulo

Chile
Santiago

Colombia
Bogota

Costa Rica
San Jose

Ecuador
Quito

El Salvador
San Salvador

Guatemala
Guatemala City

Panama
Panama City

Peru
Lima

Venezuela
Caracas

Europe

Austria
Vienna

France
Cergy

Germany
Neuss

Italy
Milan

Netherlands
Amsterdam

Norway
Oslo

Spain
Madrid

Switzerland
Zurich

United Kingdom
Bracknell

Imation Black Watch™ Ultrium
Tape Cartridges Designed for 
midrange network back-up,
Imation’s patented robust cartridge
construction and servo writing
excellence protects data well
beyond the LTO standard.

Imation Black Watch DLTtape™

IV Cartridge Designed for DLT 
4000, 7000, 8000 and DLT 1/VS 
80 drives with up to 80GB com-
pressed capacity.

Imation Black Watch 9840 
Tape Cartridge Access-Centric,
dual-hub technology for use in
StorageTek T9840 and T9840B
drives. Provides an average 
access time of 12 seconds.

Recordable DVD Media Imation’s
complete portfolio of recordable 
DVD media, in capacities up to
9.4GB, provide cost effective solu-
tions for personal and professional
applications.

Imation Products



the value is in the data 19

1.4MB Diskettes Imation is the 
#1 manufacturer of 3.5" branded
diskettes worldwide. Highly reliable,
error-free diskettes available
unformatted or formatted for IBM
or Macintosh.

Imation SLR Data Cartridges
Highly reliable SLR cartridges
deliver up to 100GB compressed
capacity for workstations and 
entry-level and midrange 
network environments.

Imation Black Watch 3590E 
Tape Cartridge Compatible with
IBM 3590 B, E and H model drives.
Provides up to 180GB of compressed
capacity when used in the new 
IBM 3590 H model drive.

Australia

Australia
Sydney

New Zealand
Auckland

Asia

China
Beijing
Guangzhou
Hong Kong
Shanghai

India
Calcutta
Mumbai
New Delhi

Japan
Tokyo

Malaysia
Kuala Lumpur

Pakistan
Karachi

Philippines
Manila

Singapore
Singapore

South Korea
Seoul

Taiwan
Taipei

Thailand
Bangkok

United Arab
Emirates
Dubai

CD-R 700MB/48x Media Store up 
to 700MB of data or 80 minutes 
of music swiftly and permanently
with write speeds up to 48x.

Imation Travan™ Data Cartridges
Ideal for high-performance, entry-
level network or desktop back-up
with compressed capacities up 
to 40GB. The tape design features
high precision, patented compo-
nents based on QIC technology 
and allows for scalability.

Imation Black Watch 9940 
Tape Cartridge Capacity-Centric
technology provides a compressed
capacity of up to 600GB when used
in the new StorageTek T9940 B drive.
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SENIOR MANAGEMENT TEAM

Bradley D. Allen*

Vice President, Corporate Communications
and Investor Relations

Jacqueline A. Chase*

Vice President, Human Resources

Robert L. Edwards*

Senior Vice President, 
Chief Financial Officer and
Chief Administrative Officer

David G. Ferraresi
Vice President and General 
Manager, Personal Storage Media

William T. Monahan*

Chairman of the Board,
President and
Chief Executive Officer 

Frank P. Russomanno*

President, Data Storage and 
Information Management

John L. Sullivan*

Senior Vice President,
General Counsel and Corporate
Secretary

David H. Wenck*+

Vice President, International Operations

Colleen R. Willhite*

Vice President, Manufacturing and 
Supply Chain

Paul R. Zeller*

Vice President,
Corporate Controller

Ronald D. Zinke
Vice President and General Manager,
Data Storage Media and Services

IMATION OPERATIONS TEAM

standing back row (left to right): 
David H. Wenck, VP, International; 
Frank P. Russomanno, President, Data Storage 
and Information Management; 
Colleen R. Willhite, VP, Manufacturing and 

Supply Chain; 
John L. Sullivan, SVP, General Counsel and 

Corporate Secretary

seated front row (left to right):
Jacqueline A. Chase, VP, Human Resources; 
Robert L. Edwards, SVP, Chief Financial Officer 
and Chief Administrative Officer; 
William T. Monahan, Chairman of the Board, 

President and Chief Executive Officer; 
Bradley D. Allen, VP, Corporate Communications

and Investor Relations

BOARD OF DIRECTORS▲

Michael S. Fields (2)

Chairman and Chief Executive Officer 
The Fields Co.

Linda W. Hart (2)(3)

Vice Chairman and Chief Executive Officer
Hart Group, Inc.

Ronald T. LeMay (1)(3)

President and Chief Operating Officer
Sprint Corporation

Marvin L. Mann (2)(3)

Chairman Emeritus
Lexmark International Inc.

L. White Matthews, III**(1)

Former Executive Vice President
and Chief Financial Officer of 
Union Pacific Corporation and Ecolab, Inc.

William T. Monahan
Chairman and Chief Executive Officer
Imation Corp.

Glen A. Taylor (3)

Chairman and Chief Executive Officer
Taylor Corporation

Daryl J. White (1)(2)

Former President and Chief 
Financial Officer, Legerity, Inc.
and Former Senior Vice President of 
Finance and Chief Financial Officer, 
Compaq Computer Corporation

(1) Audit and Finance Committee
(2) Compensation Committee
(3) Nominating and Governance Committee

▲ Lawrence Eaton retired from Board in January 2003
** Newly appointed February 2003

* Executive Officers
+ Retired from Imation in February 2003
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SHAREHOLDER INFORMATION

Investor information is available at
investorrelations@imation.com or through
Imation’s shareholder telephone line at 
888-IMN-NYSE during the business hours
of 7:00 a.m. to 5:30 p.m. (CST)

Product Information
Products and services help line 
888-466-3456 or visit www.imation.com

Annual Shareholders Meeting
Thursday, May 8, 2003, 9:00 a.m. (CDT)
The Museum of Contemporary Art
220 E. Chicago Ave.
Chicago, IL  60611

Stock Listings
New York and Chicago 
Stock Exchanges 
Ticker symbol: IMN

Registrar & Transfer Agent
EquiServe Trust Company, N.A.
PO Box 43069
Providence, RI 02940-3069
www.equiserve.com

Phone: 781-575-2723
Toll Free: 800-317-4445
Hearing Impaired: 800-490-1493
e-mail is equiserve@equiserve.com

Independent Accountants
PricewaterhouseCoopers LLP
650 Third Avenue South
Minneapolis, MN 55402-4333

www.imation.com
The name IMATION combines the essence

of the Company’s business – information

– with its core values of imagination and

innovation. The correct pronunciation 

of IMATION is:

im – a’ – shun

«   As in imagine

«   As in innovate

«   As in implement

«   Rhymes with innovation

–
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Imation Enterprises Corp.
1 Imation Place 
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