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Harris provides superior solutions by combining innovative technology with an intimate knowledge of the 

customer’s application and mission. Our ability to innovate, integrate, and effectively manage technology is the

core competency of the company. We invest more than $600 million annually in research and development and

have nearly 5,000 engineers and scientists working on advanced communications products, systems, and services

that will provide our customers with a competitive edge in their respective markets. Customers come to Harris with

their toughest challenges because they know our solutions work. We integrate those solutions into their 

current communications environment and provide the program management and services necessary to ensure

a seamless transition of technology.  

1

Contents

3 Letter to Shareholders

7 Profile and Financial Summary

8 Government Communications Systems

16 RF Communications

20 Broadcast Communications

24 Microwave Communications

28 Network Support

30 Division Headquarters/Principal Products

31 Worldwide Locations

32 Directors and Officers

33 Shareholder Information

This Annual Report is presented in
two sections. This section includes 
the Letter to Shareholders and a 
discussion of operations. The second
section – the Form 10-K – includes
financial statements and related items,
and has been mailed to shareholders
with this section. For additional copies
of this report and the Form 10-K, call
1-800-442-7747. From outside the 
U.S. and Canada, call 321-727-9207.
This information is also online at 
www.harris.com.



“Harris Corporation will be the best-in-
class global provider of mission-critical
Assured Communications systems and
services to both government and com-
mercial customers, combining advanced
technology and application knowledge
to offer a superior value proposition.”

Howard L .  Lance
Chairman,  President  and
Chief  Execut ive Off icer
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Our mission statement on the opposite page captures

the aspirations of the company. It also acknowledges

the long heritage of Harris as an innovator of technolo-

gy that allows our customers to address their most 

difficult communications challenges. In addition, the

statement defines my personal commitment to our

shareholders, customers, and the more than 10,000

Harris employees worldwide.

Since joining Harris in January 2003, my first impressions

over the past several months have confirmed the very high

expectations I had for the company. Harris has a rich 

warehouse of technology and extensive talent residing in

each of its businesses. The ability to innovate, integrate and

effectively manage this technology for a broad spectrum of

customers is our core competency, and this competency

provides a solid platform for growth.

We add to this warehouse of technology through 

continued research and development investments. In fiscal

2003, total R&D and engineering expenditures were $600

million, of which government and commercial customers

funded $500 million. This funding allows our engineers, 

scientists and program teams to work at the leading edge

of new technologies and their application in order to create

solutions for our customers.

In fiscal 2003, we hired over 1000 new staff to support

our growing government program base, predominantly

engineers, technicians and scientists with specific technical

expertise. This included more than 250 new college 

graduates, most with electrical engineering, mechanical

engineering and computer science degrees,

to infuse the organization with talent, energy,

and innovation – the lifeblood of any suc-

cessful company.  

During my visits to our global facilities

and in meetings with key customers and

employees, I found much more than technol-

ogy. Harris has a dynamic customer set, and

we have developed key partnerships with customers who

are growing and defining their markets. Within the Harris

organization, I found a broad experience base that provides

a deep understanding of our markets, competitors, and

critical issues. Harris also has a culture of strong financial

controls and a solid balance sheet. The company’s stan-

dards for ethical business conduct and adherence to strong

corporate governance principles are exemplary. These

qualities are of great comfort to me as the new chief 

executive officer, and they should be to you as well.

Fiscal Year 2003 in Review

Harris delivered solid financial results in fiscal 2003 in

the face of mixed market conditions. Revenue grew to 

$2.093 billion, compared to $1.876 billion in the prior year, a

12 percent increase. This improvement reflects strong year-

over-year revenue growth at the Government

Communications Systems and RF Communications divisions,

with increases of 23 percent and 26 percent, respectively.

Revenue declined year-over-year at the Broadcast

Communications (11 percent), Microwave Communications

(3 percent), and Network Support (13 percent) divisions in

the face of continued weak global market conditions.

Net income for the year was $59.5 million, or $0.90

per diluted share, compared to $82.6 million, or $1.25 per

diluted share in the previous year. Net income was

reduced by pre-tax charges of $46.7 million associated

with cost reduction actions taken during the year. These

cost reduction actions represent a key component of our 

strategy for improving the profitability in our commercial

businesses going forward. The actions included

reductions in labor and facility costs, discon-

tinuation of several low-margin telecom 

product lines, and disposal of assets remaining

from the previously exited telecom switch

business. Annualized savings from the cost

reductions are expected to be more than 

$25 million.

L E T T E R  T O  S H A R E H O L D E R S

Technology Core

$600 million in R&D

5,000 engineers

Government funding

Dear Shareholder:
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Government Communications Systems 

Division (GCSD)

Harris GCSD continued to solidify its position in fiscal 2003 

as a leader in mission-critical, assured communications 

and information systems and components, image pro-

cessing, and systems integration and services. Revenue

and profitability growth were excellent.

GCSD is supporting the U.S. Department of Defense and

other government agencies as they design and deploy new

aircraft, satellite and weapons platforms, and integrated

communications networks. The necessity for secure voice,

data and video communications network architectures has

never been greater. We have secured positions on a number

of long-term, strategic programs for the U.S. Government

that are expected to be significant revenue drivers for many

years to come. These include: 

• F/A-22 Raptor and F-35 Joint Strike Fighter aircraft, 

and RAH-66 Comanche reconnaissance/attack 

helicopter programs 

• FAA Telecommunications Infrastructure program 

• Census Bureau MAF/TIGER® database manage-

ment program 

• Space-Based Radar program for the U.S. Air Force 

• Mission Communication Operations and Maintenance

for the Air Force satellite network

• Global Geospatial Intelligence program for the 

National Imagery and Mapping Agency

We also are working with renewed commitment to

transfer advanced technologies developed for government

applications into our commercial businesses. Technology

transfer at Harris will allow our commercial businesses to

leapfrog competition with highly innovative products and

system solutions.

RF Communications Division (RFCD)

Harris RFCD had an outstanding year with

record revenue and profitability. The business

continues to benefit from its well-earned rep-

utation as the most reliable and responsive

supplier of secure, tactical HF and multiband

radios to the U.S. military and our allies.

During fiscal 2003, RFCD responded to customer

requirements in Iraq and Afghanistan, and also supported

U.S. troops on a number of other important security 

missions around the globe. In addition, we shipped radios

to over 40 international customers. Nowhere else is the term 

“mission-critical” more

appropriate than on

the battlefield, and our

family of Falcon® II

radios has performed

at the highest level.

RFCD continued

to support homeland security initiatives. Through the

Defense Early Response Fund, Harris tactical radios are

being used to equip the U.S. National Guard and other

agencies that provide quick response in times of national

emergencies. RFCD also strengthened its position as a

major contributor to next-generation tactical radio pro-

grams for both the U.S. Department of Defense and the

UK Ministry of Defence. Harris was recently selected to

incorporate its Sierra™ cryptographic subsystem into 100

percent of the radios to be provided to the Department of

Defense under Cluster 1 of the U.S. Joint Tactical Radio

System program.

Broadcast Communications Division (BCD)

Harris BCD is the recognized industry leader in the transition

to digital television (DTV) and digital radio technology. With

the most complete array of solutions encompassing trans-

mitters, network devices, automation software, support

services, and studio systems integration, customers turn to

Harris for expert advice and support. Over 600 network

affiliates and public broadcast television stations have

already installed digital transmission systems from BCD.

Fiscal 2003 proved financially challenging

at BCD due to several market factors. First,

uncertainty surrounding the timing of full

broadcast conversion to DTV delayed new

investments. The Federal Communications

Commission has just recently proposed a

mandate requiring stations in major markets

RF Communications

Falcon® II

Bowman Programme

JTRS Cluster 1

Government

Communications

Avionics & space systems

Comm & info systems

Information technology
services
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to comply with full-power DTV requirements

by July 2005. We believe this will help solidify

the demand for additional investments in DTV

infrastructure. Second, the state of the global

economy and its impact on advertising revenue

further impacted capital spending by broadcast-

ers. In both North America and Europe, station

after station delayed discretionary capital proj-

ects for new equipment and studio upgrades.

In light of the current market conditions,

we will continue our focus on cost reductions

to improve operating margins. New products

also will position BCD to continue its success

in providing industry-leading networked 

solutions for broadcasters.

Microwave Communications Division (MCD)

Harris MCD is a leading global supplier of microwave solu-

tions for cellular telecommunication systems, private net-

works, and government applications. MCD point-to-point

and point-to-multipoint technologies, available in a wide

range of capacities and frequencies, offer our customers a

multitude of solution alternatives to meet their needs for

voice and data transmission.

International demand for wireless telecommunica-

tions equipment continued to be weak in fiscal 2003,

resulting in revenue decline and profitability challenges in

our international operations. Capital spending constraints

at telecom service providers delayed infrastructure projects,

even as competitive pressure increased. We remain

focused on reducing our product and overhead costs and

improving operating margins. Our latest actions included

the discontinuation of several unprofitable product lines

designed primarily for international markets.

With a similarly weak market in North America, how-

ever, MCD revenue actually increased as a result of solid

marketing and sales programs. Our new Constellation® 155

radio, designed for rapid expansion and deployment by cel-

lular service providers, was well received by customers, and

Harris MCD strengthened its position as the top supplier of

radios in North America.

Network Support Division (NSD)

Harris NSD delivers telecommunications net-

work management and testing solutions to

meet the real-world needs of operations,

maintenance and installation professionals

around the globe. Customers can count on the

reliability and performance of Harris equip-

ment to help them manage their networks,

and effect fast and accurate telecom system

repairs and installations.

NSD has combined its expertise in test

equipment with the NetBoss™ software capa-

bilities to develop a complete customer solu-

tion. The EXP™ System, a real-time loop test

and workflow management solution designed to improve

field technician productivity and performance, was launched

with an initial order from a major U.S. telecom customer.

While depressed capital spending on tools by our 

customers led to a decline in revenue in fiscal 2003, NSD

management has done a good job of continuing to take out

costs as the weak markets have continued. A lower cost

base and new products both provide optimism that this

business is turning the corner and will show improved

results in fiscal 2004.    

Financial Position

The company enhanced its already strong financial position

in fiscal 2003. Positive cash flow provided by operations

during the fiscal year totaled $152.8 million. Cash and cash

equivalents on hand

at the end of the

year were $442.6

million. Our liquidity

position   remains

strong, with the

earliest scheduled

maturity of any long-term debt in 2007, and the company

has in excess of $200 million of unused committed credit

facilities available. A strong balance sheet and cash position

provide the company with the flexibility it needs to pursue

strategic initiatives for growth.

L E T T E R  T O  S H A R E H O L D E R S
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Dividend Increase

At its August 2003 meeting, the Board of

Directors declared a quarterly dividend of

10 cents per share, which increases the

previous quarterly dividend of 8 cents per

share by 25 percent. The increase in the

cash dividend follows a 60 percent

increase declared by the Board in August

2002 and brings the annual rate to 40

cents per share. The increase results from the company’s

solid performance in fiscal 2003, positive cash flow from

operations, and an outlook for continued improvement

in 2004.

Fiscal Year 2004 Outlook

The outlook for fiscal 2004 includes expectations for

revenue growth and improved profitability for the com-

pany. Our two government communications businesses

have delivered outstanding results during recent  quarters,

and we expect continued strong performance going

forward. Communications technology programs at the

Department of Defense, Department of Homeland

Security and other government agencies, as well as

similar investments being made by our international

allies, will continue to drive our growth. Our ability 

to understand customer needs, apply leading-edge

technology to mission requirements, and to outper-

form expectations on a regular basis sets Harris apart

in our markets.

We continue to believe in the long-term potential

of the telecommunications and broadcast communica-

tions markets. Operating income in each of our com-

mercial businesses is expected to show noticeable

improvement in fiscal 2004 as a result of the cumulative

effects of cost reduction actions at the divisions and at

corporate headquarters. We have maintained a high

level of research and development investment

throughout the downturn, and each business has

extensive product and market leadership positions. As

the markets improve, we are on a solid footing to serve

a growing customer base.

Board of Directors

Two members of the board of directors

retired on June 30, 2003. Phillip W.

Farmer was chairman of the board, hav-

ing also served as president and chief

executive officer of the company until

February 1, 2003. Phil had a distinguished

21-year career at Harris, and we thank

him for his leadership and dedicated

service to the company.

Alfred C. DeCrane, Jr. retired after seven years of

service as a director of the company. Al brought a unique

perspective to Harris, drawn from a distinguished career

at Texaco that spanned 37 years. He provided sound

judgment and advice as chairman of the Corporate

Governance Committee during the past several years.

James C. Stoffel, Ph. D., was elected to the board of

directors on August 22, 2003. Dr. Stoffel is senior vice

president and chief technology officer of the Eastman

Kodak Company, and previously had a successful 25-year

career at Xerox Corporation. We are pleased to welcome

Jim to the board and appreciate that his keen insights will

be a valuable contribution to our technology efforts.

I want to take this opportunity to thank all of our

directors for their tireless efforts and service to the com-

pany, and for providing valuable guidance and support

during the leadership transition. Harris has had, and will

continue to maintain, a strong corporate governance 

philosophy. All of the directors of the company are inde-

pendent, except for me. The Audit, Corporate Governance,

Management Development and Compensation, and

Business Conduct committees are made up entirely of

independent directors. We have an extremely well-qualified

board of directors that is dedicated to preserving the

best interests of all shareholders. 

Howard L .  Lance
Chairman,  President  and 
Chief  Execut ive Off icer

August  23,  20 03
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F I N A N C I A L  S U M M A R Y

C O M P A N Y  P R O F I L E

2003(1) 2002(2)

Revenue $2,092.7 $1,875.8

Net Income 59.5 82.6

Per Share Net Income .90 1.25

Return on Revenue 2.8% 4.4%

Return on Average Equity 5.1% 7.3%

Diluted Average Shares Outstanding (Millions) 66.4 66.3

Number of Employees 10,200 9,700

Dollars in millions except per share amounts

(1) Net income in fiscal 2003 includes inventory write-offs associated with our exit of unprofitable products in our Microwave
Communications and Network Support segments and the shutdown of our Brazilian manufacturing plant in our Microwave
Communications segment ($17.6 million pretax), charges related to cost-cutting measures in our Microwave Communications 
and Broadcast Communications segments as well as our corporate headquarters ($16.7 million pretax) and a charge related to 
the disposal of assets remaining from our telecom switch business ($12.4 million pretax).

(2) Net income in fiscal 2002 includes a charge taken in our Microwave Communications segment related to cost reduction actions 
taken in its international operations and collection losses related to the bankruptcy of a customer in Latin America ($15.8 million pretax)
and a gain from the sale of our minority interest in our GE Harris Energy Control Systems, LLC joint venture ($10.3 million pretax).

BROADCAST

Communications

MICROWAVE

Communications

NETWORK

Support

RF

Communications

GOVERNMENT

Communications

Systems

Harris is the leading supplier
of broadcast products and
end-to-end solutions for
delivery, automation, and
management of audio,
video, and data. Setting
the pace in the transition 
from analog to digital
technology, Harris offers a
complete range of studio,
program transport, and
transmission products 
and systems.

Harris is the largest 
supplier of microwave
radio systems in North
America and a global
leader in broadband 
wireless solutions to 
cellular, fixed line, and 
private telecom networks.
Its product line, the 
broadest in the industry,
includes microwave and
millimeter wave systems
for point-to-point and
point-to-multipoint
architectures.

Harris Corporation (NYSE:HRS) is an international communications technology company serving markets for government 
communications systems, secure tactical radios, broadcast communications, microwave communications, and 
network support systems. Founded in 1895, the company has evolved over time through technical excellence and 
product innovation. Today, Harris is a high-technology enterprise with a single focus on communications solutions that
solve the most difficult challenges of our customers. Harris is headquartered in Melbourne, Florida, and has more than
10,000 employees worldwide.

Harris delivers management,
test, and maintenance prod-
ucts, systems, and software
for multivendor, multiprotocol
networks of public and 
private communications
service providers. Solutions
address the needs of opera-
tions, maintenance, and
installation professionals in
telecommunications, broad-
cast, and defense markets
around the world.

Harris is a leading world-
wide supplier of tactical
radio communications
products, systems, and
networks to military and
government organizations,
and a provider of high-
grade encryption solutions.
These solutions address
the demanding require-
ments of U.S., NATO, 
and Partnership for 
Peace forces, as well as
government agencies 
and embassies around
the world.

Harris conducts advanced
research studies, develops
prototypes, and produces,
integrates, and supports
state-of-the-art, assured
communications and 
information systems that
address the mission-critical
communications chal-
lenges of its military and
government customers.
This business also provides
the technology base for
the company’s diverse 
commercial businesses.

O P E R A T I N G  S E G M E N T S
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Space-Based Radar (SBR) will enhance military mission planning,
assessments, and briefings with capabilities for detecting moving
enemy targets, even through cloud cover and vegetation. SBR also
will provide synthetic aperture radar and digital terrain elevation
information. Harris is developing the SBR payload concept utilizing
technologies that will enable each spacecraft to collect and process
high volumes of data and imagery in near real time. The data collect-
ed and processed by SBR will be used by personnel on the ground
to track moving targets.

G O V E R N M E N T

C O M M U N I C AT I O N S

G OV E R N M E N T

C O M M U N I C AT I O N S
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TECHNOLOGY AND INNOVATION 
for the transformation of government communications and information systems.

Harris has been a key contributor to national defense for more than 50 years. The U.S. Government comes to Harris with

its toughest communications challenges – those that require the highest degree of competency and customer-

specific mission knowledge. Our integrated communications and information processing systems provide the U.S. military,

intelligence community, and other government agencies with assured connectivity and information dominance. Harris

works on hundreds of government programs every day, including a significant number of classified contracts. The following

programs represent some of the major drivers of the company’s growth in fiscal 2003 and the years to come.

AVIONICS AND V-TRONICS
RAH-66 Comanche Helicopter is part of the U.S. Army’s Force XXI modernization program. Harris has developed 

innovative solutions in total systems integration, fiber optics, data processing, and digital map generation on the Comanche

program that are benefiting other next-generation aircraft such as the F/A-22 Raptor, the F/A-18E/F Super Hornet, and the

F-35 Joint Strike Fighter (JSF). Overall value of the Comanche program for Harris since 1991 is approximately $300 million,

and could reach $800 million by 2020 if the Army produces 650 of the stealth helicopters.

F-35 Joint Strike Fighter (JSF) will be the cornerstone of future defense capabilities for the U.S. and its allied 

partners. More than 3,000 aircraft are currently planned. Harris is providing avionics such as image processing and digital

map software, fiber-optic network interfaces, and high-speed communications data links, as well as various avionics 

infrastructure under a program that has an estimated value of $2 billion over the next 20 years.

F/A-22 Raptor fighter/attack aircraft is among the most critical weapon system platforms in the DoD’s warfighting 

arsenal. The aircraft is designed for stealth, speed and agility, and will replace the U.S. Air Force F-15 Eagle. During the past

M I S S I O N  C R I T I C A L  A S S U R E D  C O M M U N I C A T I O N S

Space

Unfurlable Mesh
Antennas. Harris is a
leader in spaceborne
communications equip-
ment such as large, 
lightweight, unfurlable
antennas that are stowed
like umbrellas for launch 
and in-space deployment.

Communications and
Information Systems

FTI, NEXCOM,
MAF/TIGER® and NCIC
are just a few of the
major federal programs
being modernized and
made more efficient by
Harris communications
systems, data processing,
and integration expertise.

Information Technology
Services and Support

MCOM, OSSS. Harris 
is providing turnkey 
technical services and
operational support for
the U.S. Air Force Satellite
Control Network and 
for other large, mission-
critical government 
programs.

Homeland Security

Network-centric,
wireless communica-
tions technology from
Harris is ideally suited to
emerging applications in
Homeland Defense, such
as harbor and border
security.

Avionics

JSF, F/A-22 Raptor, and
RAH-66 are among the
major aircraft platforms
for which Harris is 
providing advanced
avionics, such as fiber
optics and digital 
map computers.



Digital Maps

Harris is the world leader in cockpit
digital moving maps (below) for
military aircraft. These electronic
digital maps provide pilots with
real-time, mission-critical terrain
data and situational awareness,
including the location of friendly
and unfriendly troops. Harris will
provide these maps for the
Comanche helicopter (above),
and the new Joint Strike Fighter
(far right), as well as in allied 
military aircraft.

10
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year, Harris delivered over 3,000 items on the program – smaller, lighter compo-

nents that deliver high-capacity fiber-optics capability and an onboard computer

that will help make the Raptor a dominating force in future air warfare. The avion-

ics program, won by Harris in 1991, represents a potential value of more than

$600 million to Harris over 20-plus years.

Multiple Launch Rocket System (MLRS) is the U.S. Army’s premier rocket

artillery system. Self-contained and highly mobile, MLRS can fire 12 surface-to-

surface rockets or two tactical missiles in ripple or individual fashion. Harris 

provides vehicle electronics, or V-tronics, for the MLRS Improved Fire Control

System (IFCS). First won in 1993, the IFCS program has a potential value to

Harris of $500 million by 2010, including sales to allied nations. 

SPACE
New Space-Based Radar (SBR) is a critical national defense program to provide

the warfighter with tactical radar imagery and indications of moving targets on the

ground, day and night, and in all weather conditions. SBR will provide a deep look

into hostile zones with near continuous surveillance from space, with no risk to

military personnel or equipment. In fiscal 2003, Harris was one of three companies

awarded three-year contracts by the U.S. Air Force to develop and demonstrate

a prototype radar payload for SBR. With options, SBR could be worth $88 million

over the three-year period of the prototype program, and up to $1 billion through

2013 for the winning company. 

New Family of Beyond Line-of-Sight Terminals (FAB-T) is a U.S. Air Force 

program for the next generation of military satellite communications terminals

supporting various strategic aircraft. The airborne and ground terminals that make

up the system will provide the crews on the aircraft with protected, wideband

satellite communications connectivity while in the air, and with fixed and mobile 

command and control centers on the ground. Harris won a contract in fiscal 2003

to conduct terminal and antenna hardware integration, and operator interface

development for the terminals. The contract may reach $90 million over six years.

Ground Multiband Terminal (GMT) is the next-generation, tactical satellite 

communications terminal that will provide military commanders with improved

command, control and communications capabilities critical to supporting the full

spectrum of deployed U.S. military operations worldwide. GMT will access both

commercial and military satellites. Harris landed the seven-year, $300 million 

Air Force program in 2001 to provide program management, system develop-

ment, integration, production, and logistics support for up to 200 ground terminals.

Electronic Warfare Training

Harris Miniature-Multiple Threat
Emitter System (Mini-MUTES)
is an Electronic Warfare training 
system that simulates radar 
emissions for use in U.S. Air
Force aircrew training. Multiple
realistic threat signals, like those
encountered in an integrated air
defense system, produce an
authentic RF environment to
which both the aircrew and 
aircraft respond.

G O V E R N M E N T  C O M M U N I C A T I O N S

Avionics Leadership

Harris’ fiber optics and other avionics
components provide pilots with instant
access to voice, visual, and data com-
munications. For the new Joint Strike
Fighter, Harris has eliminated more
than 40 pounds of weight compared 
to previous avionics technology. The
lighter the plane, the more payload 
and fuel it can carry.



Satellite Communications Leader

U.S. soldiers on the front lines of the
War on Terrorism in Afghanistan (top
left) are using Small Tactical Terminals
from Harris to keep abreast of ever-
changing weather conditions on the
battlefield. The highly portable systems
can be operational in less than 
45 minutes and will receive, process, 
analyze, and display information from
geostationary and polar-orbiting
weather satellites.

The Harris Lightweight High-Gain 
X-Band Antenna (right) is a rugged, 
highly mobile, tactical satellite commu-
nications terminal that provides a
powerful communications infrastructure
for deployed military operations 
worldwide.

Information Mining and Monitoring

Harris is a leader in modernizing, 
integrating, and monitoring complex
database systems, such as the FBI’s
National Crime Information Center
(NCIC) (top right), which features a
computerized record index of more
than 39 million fugitives, missing 
persons, and stolen property. Harris
also is modernizing the U.S. Census
Bureau databases.

12



13

G O V E R N M E N T  C O M M U N I C A T I O N S

Multiband, Shipboard Satellite Communications Terminal (MSSCT). In 2000, Harris was selected to supply the next

generation of sophisticated, multiband, shipboard satellite terminals for use by the U.S. Navy. The five-year contract, 

valued at over $111 million, includes the AN/WSC-6(V)X (C/X), Multiband Terminal System requirements for the Arleigh

Burke DDG-51 class destroyers. Most recently, Harris was awarded a contract to develop the Common Data Link (CDL) 

X-/Ku-band phased array for the DD(X) destroyer. 

COMMUNICATIONS AND INFORMATION SYSTEMS
New FAA Telecommunications Infrastructure (FTI) program will improve operations at more than 5,000 FAA facilities nation-

wide, while reducing operating costs, enhancing network security, and improving telecom network performance, reliability,

and quality. Harris is providing systems integration expertise and acting as the prime contractor. The 15-year contract, awarded

in July 2002, has a potential value of $3.5 billion, representing Harris’ largest contract award in history.

New Next GenerationAir/Ground Communications (NEXCOM) program will enable the FAA to increase AirTraffic Control

(ATC) air-to-ground communications and meet the rapid growth requirements of the nation’s air traffic system. The FAA award-

ed Harris a 20-month, $21 million contract in February 2003 for preliminary development. Harris is the team leader and systems

architect and has an opportunity to compete for the NEXCOM full-scale development program in 2005, which could be worth as

much as $400 million by 2012.

Weather Information Systems is a core competency. Harris is the number one supplier of weather systems to the FAA.

Harris won the $72.5 million Weather and Radar Processor (WARP) program in 1996, which has provided the FAA with the soft-

ware tools to consolidate weather data from several sources into a single, integrated display. WARP is currently deployed at all 22

FAA Air Route Traffic Control Centers. In 1997, Harris won a $110 million-plus Operational And Supportability Implementation

System (OASIS) contract to modernize up to 61 FAA Automated Flight Service Stations over a 10-year period. Harris also is a supplier

of weather information to the U.S. military.

Warfighter Information Network–Tactical (WIN-T) is the U.S. Army’s next-generation tactical communications system, 

featuring an integrated framework of standards and protocols that will optimize offensive military communications. Harris

is designing and testing the WIN-T’s wireless transmission system architecture as part of a three-year competitive phase

awarded in August 2002. The WIN-T production, for which Harris is competing, will be awarded in 2005 and represents a

potential 15-year, $1 billion program.

New U.S. Census Bureau Master Address File/Topologically Integrated Geographic Encoding and Referencing

Accuracy Improvement Project (MAF/TIGER® AIP) are two databases that provide information and locations for the Census

Bureau. Harris was awarded an eight-year, $200 million contract by the U.S. Census Bureau in June 2002 to integrate the two

databases. The first database is designed to be a complete and current list of all addresses and locations where people live

or work. The second database identifies the type, location and name of streets, rivers, railroads and other geographic fea-

tures, and geospatially defines their relationships. The integration of the two huge databases will provide improved quali-

ty and accuracy of the Census Bureau’s digital geographic data.

New Global Geospatial Intelligence (GGI) program will use commercial and government geospatial intelligence sources

to provide the military with accurate images of urban areas and terrain. The information also can be tailored to support civil-

ian federal agencies and selected international organizations. Harris is supplying the National Imagery and Mapping Agency

(NIMA) with geospatial and imagery-derived products through a 10-year contract. Harris is currently providing NIMA with

similar products and services under a program called OMNIBUS. 

Ballistic Missile Defense is a national priority to defend the United States, its deployed forces, and allies from ballistic 

missiles of all ranges in all phases of flight. Harris provides critical communications between ground command and control 

systems and ballistic missile interceptors of the Ground-based Midcourse Defense (GMD) program through the In-Flight

Interceptor Communications System (IFICS) program. In 2001, Harris was awarded a six-year, $70 million contract to 

develop the IFICS. The contract value could rise to more than $130 million if the company is awarded a proposed option

to produce the IFICS. 
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INFORMATION TECHNOLOGY SERVICES AND SUPPORT
New Mission Communications Operations and Maintenance (MCOM) provides operations and maintenance services

for the communication functions of the U.S. Air Force Satellite Control Network (AFSCN). The network monitors satellites

during launch, positions the satellites in their proper orbits following launch, operates the satellites while they are in orbit,

and resolves satellite anomalies when they occur. In July 2002, Harris was awarded a one-year, $43 million contract 

for MCOM. An add-on contract was received in 2003 and other contract options could increase the overall value of the

program for Harris to $355 million by 2009. The award of the MCOM follows Harris’ success on the Operational Space

Services and Support (OSSS) contract, which provides for the operations and maintenance of the AFSCN’s 11 Remote

Tracking Stations and Global Positioning System sites worldwide.

HOMELAND SECURITY
Harris’ proven systems integration expertise and communications and information technologies are a good fit for the demanding

requirements of the nation’s homeland security initiatives. Harris will apply technologies for integrated command and control

centers, information sharing, communications interoperability, biometrics, smart sensors, tagging and tracking, data mining and

information management, simulation and modeling, and situational awareness. One Harris program currently under consideration

by the Department of Homeland Security (DHS) is called Measurement of Effectiveness (MOE). Harris is proposing a systems-

engineering approach that will allow DHS to measure its effectiveness in eliminating threats, managing risk, and directing

resources where most effective. Harris uses a similar approach to manage very complex government programs within cost,

schedule, and risk constraints.

Federal Aviation Administration

The Harris Network Operations 
Center (right) will manage the new
Federal Aviation Administration
Telecommunications Infrastructure 
network, of which Harris is the prime 
contractor. Harris also has been 
awarded a development contract 
for the FAA’s new Next Generation
Air/Ground Communications 
(NEXCOM) program that will enable
the FAA to increase communications
channels to meet the rapid growth 
of the nation’s air traffic system.

Harris Technical Services

At Schriever Air Force Base, Colorado,
(far right and inset) Harris provides all
maintenance and operational support
services for the communications func-
tions of the U.S. Air Force Satellite
Control Network’s (AFSCN) satellite
operations centers. Harris also pro-
vides similar services for the AFSCN’s
11 Remote Tracking Stations and
Global Positioning System sites
around the world.
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U.S. Census Bureau

Harris imaging and information-
processing technology (left) will be
used to record, update, refine and
integrate the databases of the U.S.
Census Bureau to enhance the 
accuracy of the 2010 Census.

Image Processing

Harris RealSite® (right) is a 3D, high-
resolution modeling software system
that allows military and urban planners,
and law enforcement agencies 
to visualize the exact layouts of cities.
Harris has mapped downtown Atlanta
(shown) and many other U.S. and 
foreign cities. 
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Sierra Encryption Module

The NSA-certified Harris Sierra™ Encryption Module (shown above) was selected
in June 2003 as the cryptographic subsystem for Cluster 1 of the Joint Tactical
Radio System (JTRS) – the DoD’s “Radio of the Future.”Sierra’s small size, low
power consumption, and high data rates make it the ideal choice for mobile,
battery-sensitive applications such as the Harris Falcon® II handheld radio
(right). Sierra puts Harris in a strong position to be the cryptographic supplier
for all clusters of the JTRS program.

R F

C O M M U N I C AT I O N S
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Encryption

Sierra™, Citadel® and Presidio.
Harris embeddable security
products range from single
integrated circuits to major
communications systems.

U.S. and Allied Nations

Falcon® II Radios. Harris
Falcon II tactical radios have
become the standard for 
U.S. and allied peacekeeping
forces around the world. 

SECURE RADIO COMMUNICATIONS
for defense forces worldwide. 

Soldiers on the battlefield entrust their lives to assured radio communications, and Harris radios are increasingly

becoming the standard to which they turn. Our RF Communications business is a leading global supplier of secure,

wireless, tactical communications solutions used by defense and peacekeeping forces, embassies, and state 

departments in more than 100 nations. 

The War on Terrorism, and the increasing move toward battlefield digitization and standardization, will continue to

drive the demand for Harris radio products by the U.S. and allied nations. In addition, Harris is playing a defining role

in two major, long-term radio standardization programs – Bowman in the UK and the Joint Tactical Radio System

(JTRS) program in the U.S. Harris also is the recognized leader in programmable encryption devices that are 

becoming a standard in programs such as JTRS.

U.S. AND ALLIED NATIONS 
The War on Terrorism has created unparalleled demand for Harris’ industry-leading Falcon® II tactical radios. These

incorporate decades of refinements from customer input. They are lightweight, rugged, and are the best technical

solution on the market. Falcon II is battlefield proven, most recently in Afghanistan and Iraq, and also in both hostile

and peacekeeping environments worldwide. In recent years, the U.S. Department of Defense (DoD) has effectively

standardized on the AN/PRC-150(C) high frequency (HF) radio and the AN/PRC-117F(C) multiband radio, and Falcon II

is in use with every branch of the U.S. military. 

During the year, radios were provided to the U.S. Special Operations Command and the U.S. Army Reserve, the

U.S. National Guard and other agencies that respond quickly to national emergencies. Standardization also is driving

Falcon II’s success in the rest of the world. Countries in Europe, Latin America, Asia, and the Middle East, in addition

to NATO and Partnership for Peace (PfP) countries, continue to standardize on the Falcon II family.

ON TIME. ON TARGET.
Harris has developed a production process to meet critical short-term demand and is turning orders around in record

time. For example, during fiscal 2003, the business delivered Falcon II multiband radios to the UK Ministry of Defence

(MoD). The radios were delivered within a week of order and immediately transported to the battlefield to provide

secure, interoperable ground/air communications in support of the UK soldiers fighting alongside U.S. forces in

Operation Enduring Freedom. During the year, Harris also provided Falcon II radios to Turkey, Oman, Algeria, the

United Arab Emirates, Egypt, Estonia, Romania, Macedonia, Uzbekistan, Tunisia, Chile and elsewhere in Latin America.  

Radios of the Future

JTRS and Bowman. Harris
is playing a key role in two
major programs that will
define the future of tactical
radio communications.
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Manpack Radios Handheld Radios Vehicular Radios Shipboard Radios

The Falcon® II Family 

Harris radio solutions are
used in more than 100
countries.

RADIOS OF THE FUTURE
The UK Bowman Tactical Radio Programme has been touted as one of the most important land-based military projects

in UK history, supporting the UK MoD transition to communications digitization. In January 2002, Harris won a contract

now valued at $220 million to supply the HF subsystem for the Bowman Programme. Harris is providing approximately

10,000 HF radio systems, based on the company’s highly successful Falcon® II platform. The company began shipping

radios from its UK operations in June 2003, and shipments are expected to continue through January 2007. Harris is 

widely regarded as one of the most responsive Bowman suppliers and has met all of the major program milestones to date.

The Bowman Programme is a significant win for Harris. The program will result in a new product and the development

of advanced technologies that are applicable to all of our tactical radio markets. It reinforces the company’s leadership posi-

tion as the premier supplier of tactical HF radios. In addition, Harris expects to expand its market reach in Europe with the

greater UK presence it is establishing on the Bowman Programme and its local manufacturing capabilities. 

Joint Tactical Radio System (JTRS) has been named the U.S. DoD “Radio of the Future.” The DoD’s mission is to

develop a family of software reprogrammable radios sharing a common digital architecture that can be applied to multiple

platforms and support multiple waveforms. In June 2002, Harris won a significant position on the JTRS program and

expects to provide more than $500 million in system design, development, and production for the JTRS Cluster 1 program

awarded to an industry team led by The Boeing Company. Harris is playing a key role in waveform implementation, 

hardware development, security architecture, and cryptography. Future production quantities of the Cluster 1 program

are expected to exceed 100,000 units. 

Harris intends to be at the forefront throughout the entire JTRS program. Five JTRS procurement Clusters are 

currently planned, aimed at modernizing radio communications for vehicular, rotary wing, handheld, maritime, airborne,

manportable, and Unmanned Airborne Vehicle (UAV) applications. The U.S. military expects to invest more than

$10 billion over the next 15–20 years on JTRS.  

ENCRYPTION
Harris is a leading supplier of Type 1 encryption, used by the U.S. DoD for top-secret applications. Its product portfolio

also addresses the international market with military-grade encryption solutions. The company’s Sierra™II, Citadel®,

and Presidio products range from single integrated circuits to major communications systems. Harris’ programmable

encryption allows interoperability between DoD users, other agencies, and our allies, and has provided a critical element

to mission success as evidenced in the War on Terrorism. 

In June 2003, Harris was selected to provide its Sierra-based Cryptographic Subsystem (CSS) specifically for Cluster 1

of the JTRS program. Harris expects the selection to result in approximately $100 million dollars of business over the next 

10 years. Sierra II is a miniaturized programmable module that can be integrated into radios and other voice and data 

communications devices to encrypt classified information prior to transmission and storage. 



UK Bowman Tactical Radio Programme (top)
Harris expects to provide more than 10,000 HF radios as part of the United
Kingdom Ministry of Defence’s (MoD’s) Bowman Tactical Radio Programme. 
The fully networked Bowman system will support the UK MoD’s operational
requirements on its path to digitize all communications.

Coalition Forces Count on Harris (right)
Soldiers with the British Royal Marines, shown here in Northern Kuwait, 
used the Harris Falcon® II radio system during Operation Iraqi Freedom.

R F  C O M M U N I C A T I O N S
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DiamondCD ®

The Harris DiamondCD transmitter, devel-
oped exclusively for digital television
(DTV), combines a cutting-edge, solid-state
architecture with the industry-leading
Harris CD1 A ATSC exciter. It provides the
highest levels of reliability and perform-
ance required for broadcasters to realize
the full potential of DTV.

B ROA D C AST

C O M M U N I C AT I O N S
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Automation Key Products

BROADCAST SOLUTIONS
for a world transitioning to digital TV and radio.

Without question, Harris is the world’s premier supplier of broadcast equipment

and systems solutions, with the industry’s broadest selection of products and

services. The company’s core business is TV and radio transmitters, but Harris

also provides studio systems, including routers, switchers, monitors and inter-

faces that glue the broadcast studio together. We also have the technical talent

to integrate and build an entire studio. Our automation group is the software

arm of the business, providing elements that manage master control, program

ingest, news, and media asset management. The company also provides 

network management systems for a station’s central broadcasting, networks,

and video assets.

TELEVISION
Harris is the number one provider of TV transmitters and has been for decades. We

have maintained that lead with product innovations that have helped to redefine the

industry. Harris led the worldwide move to digital technology and the transition from

analog to digital is now the driver in our business for both TV and radio equipment.

Clearly, demand for digital TV is growing. There are more than 100 hours of

high-definition (HD) programming each day on the major U.S. network and cable

stations. More than 2.5 million high-performance displays were shipped in 2002,

versus 1.4 million in 2001, and that number will rise again in 2003. HD broadcasts

are garnering huge audiences. The 2003 All-Star basketball game (highest rated

in history), and the most recent Grammy Awards, Winter Olympics, Super

Bowl, and Academy Awards were all broadcast in high definition. 

DTV and the NCAA Final Four

Harris teamed with Neural Audio
during the 2003 NCAA Final
Four and Championship game to
deliver high-definition images
and 5.1 surround sound, bring-
ing viewers as close as possible
to the actual sights and sounds
of the court action.

Radio

Setting the Standard.
Harris helped to develop
the U.S. digital radio stan-
dard, and is leading the
digital transition under-
way at more than 16,000
U.S. radio stations. 

Television

DTV Leader. Harris is 
the leading supplier 
of DTV broadcasting
equipment in the U.S.
Harris transmitters have
been the number one
choice of broadcasters
since the transition to
digital began.

Studio Systems

Outfitting the Studio.
Harris is the leading 
supplier of products,
turnkey systems, and
integration for radio and
TV broadcasters, provid-
ing seamless delivery of
audio, video and data.

Automation

Consolidation and
Innovation. Harris
automation products
address the growing
trend toward central-
ized operations and
multi-channel, multi-
media services.

M I S S I O N  C R I T I C A L  A S S U R E D  C O M M U N I C A T I O N S
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Turnkey Solutions

The Harris Broadcast Studio Systems
Integration team supplied a turnkey
news studio for WJXX-TV in 
Jacksonville, Florida.

New Products

(l to r) Harris NetVX™, a one-box 
networking solution for HD Radio™;
Harris Resource Suite, an ingest-to-air
workflow automation system; VistaMax™,
for network-wide audio management;
and DAX™, an IBOC-ready, low-power AM
transmitter.

NetVX Harris Resource Suite VistaMax DAX

In fiscal 2003, Harris provided its DiamondCD® and PlatinumCD® transmitters to broadcasters across the U.S. Activity

was particularly strong from U.S. public broadcast stations (PBS), a market that Harris continues to lead. In international

markets, the company’s DVB-T transmitters, which are designed for the European digital standard, were selected by 

stations from Australia to Vietnam to Taiwan.

RADIO
Harris also is leading the more recent transition to digital standards in radio. The U.S. digital standard is the In-Band On-

Channel (IBOC) system, which is also called high-definition (HD) radio. Some 150  of the nation’s 16,000 radio stations

already have purchased HD radio transmitters. Among the many broadcast groups selecting Harris for their digital radio tran-

sition during fiscal 2003 were Radio One, Cox Radio, Clear Channel, Hispanic Broadcasting Corporation, Beasley Broadcast

Group, the West Virginia Radio Corporation, Infinity, Susquehanna, Journal Broadcast, and the American Christian Network.

During fiscal 2003, Harris introduced several new products for the HD radio market. These included NetVX™, a revolu-

tionary, one-box networking solution that can be configured to provide a level of functionality that traditionally required up

to 14 separate components; NeuStar™, a codec pre-conditioner that offers a quantum leap in audio digital signal processing

within existing bit constraints; and DAX™, an IBOC-ready, low-power AM transmitter line.  

STUDIO SYSTEMS AND AUTOMATION
As the worldwide digital transition continues, radio and TV broadcasters have more opportunities to expand both channel

and service offerings. The company provides everything from analog and digital audio consoles and MPEG-2 encoding 

systems to technical furniture design and construction. Harris automation solutions help broadcasters to provide 

multichannel service and to centralize operations, overcoming traditional barriers of time and distance within and among

facilities. Our systems enable control of next-generation media devices, the movement of media assets within a local

and wide-area automation network, real-time connectivity, and media asset management.

New products introduced in fiscal 2003 include ReCon™, a web-enabled, remote control and multi-site facility 

management system; Harris Resource Suite (hrs), a powerful ingest-to-air workflow automation system; Harris eCDi™,

an enhanced transmitter network monitoring and control system for Harris television and FM radio transmitters; and

VistaMax, for network-wide audio management. 



WUSF-FM 89.7

WUSF at the University of South
Florida in Tampa (left), was the 
first non-commercial public radio 
station to broadcast in HD Radio.
WUSF selected Harris’ new HD
Radio-ready Z12HD FM Transmitter
and DEXSTAR™ FM Exciter. “When I
call Harris tech service at 3 a.m., 
I speak to a real person,” says 
Mike O’Shea, WUSF chief engineer.
(above)

Romanian Radio

Harris is providing broadcast equip-
ment for an $85 million expansion
and upgrade at S.N.
Radiocomunicatii S.A. in Romania. 
The project includes radio 
transmitters for approximately 
90 sites. (below)

Video Over Radio

Harris’ broadcast technology facility
in Rennes, France, is developing
transmission capabilities that will
allow video broadcasts to be sent
over radio signals to PDAs. (right)
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H A R R I S  M I C R O W A V E
the industry’s broadest portfolio of total 
wireless solutions.

Increasingly, data and video are joining the ranks of wireless voice transmissions,

and Harris is the leading provider of highly reliable, total microwave solutions that

are making this possible. Wireless microwave systems deploy quickly, because

you don’t have to lay wire or cable, or dig up streets to make a connection.

Microwave technology also is compatible with the build-out of fiber and wireline

networks, providing a quick and economical solution to network expansions.

Convergence and solutions underlie Harris’ leadership position. We are the 

number one supplier of microwave systems in North America and a leading global

supplier, providing cellular backhaul, fixed wireless access (FWA), and network

backbone solutions to telecom service providers, utilities, governments, and 

infrastructure suppliers. 

Harris products include both point-to-point and point-to-multipoint radio 

systems – ranging in frequency from 2 to 38 GHz – that are used for network

deployments, network extensions, and capacity upgrades. Capacities range

from single T1/E1 to multiple OC-3/STM-1, enabling the efficient and reliable

transport of data, voice and video. Our solutions, which leverage almost 

50 years of experience in this industry, cover the range from transmission to

network management, to OEM integration and complete network engineering.

Our commitment to customer service is unmatched in the business.

NORTH AMERICA
Harris revenue increased in the North American market during fiscal 2003 as a

result of continuing expansion by cellular providers and the company’s strong

Worldwide

Global Operations. Harris

is a leading supplier of

microwave systems to

the global market. Many

of these systems are

bringing advanced com-

munications to rapidly

developing nations that

lack traditional telecom

infrastructure.

North America

Number One. Harris is the

number one supplier of 

digital radio systems and

equipment to the North

American market, where

service providers continue

to upgrade capacity to

accommodate more voice

and data traffic.

Harris Constellation

The Harris Constellation® 155 microwave
radio allows cellular service providers 
in North America to rapidly expand 
and deploy services. The high-capacity,
155 Mbps, point-to-point radio is an
affordable and ultra-reliable system. 
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position in the private network business. The number of voice and data users – and their volume of usage – has continued 

to grow and cellular providers are investing in significant capacity upgrades. Strong demand continues for Harris’

Constellation ® 155 radio, which is designed specifically for the rapid expansion and deployment, and the high-performance

requirements of the North American market. In fiscal 2003, we introduced a high system gain option for the 

Constellation ® 155 that gives operators even greater flexibility in network planning and deployment – enhancing what is

already one of the industry’s most powerful and flexible digital microwave radio systems. 

Harris also continues its strong position in the private network business, and has increased its market share in North

America through focused customer relationships, attention to product quality, and expanded product features. Our current R&D

initiatives are focused on developing a next-generation product platform that improves flexibility, performance and cost.

WORLDWIDE
Harris made improvements to its international product portfolio. Those improvements include new features and cost

reductions that give our products superior performance and flexibility to compete and win new business in the current

competitive market. Several international markets remained strong for Harris in fiscal 2003, including Southeast Asia,

Eastern Europe, the Middle East, and Africa. Harris was awarded a $17 million contract from ODU’A Telecoms, a wireless

broadband service provider in Nigeria. This contract was for Harris’ ClearBurst™ MB broadband wireless access solution,

and also included Harris MicroStar® and MegaStar® radios, a Harris NetBoss™ network management system, and network

design and integration services. 

The ClearBurst MB point-to-multipoint system, which allows operators to combine the need to support and maintain

voice revenue with the need to provide emerging broadband applications, also has been installed successfully in several

other countries. These include Canada, Malaysia, Sri Lanka, Mexico, and Greece where it is in use by Q-Telecom to provide

high-quality voice service, Internet access, and other high-speed data services to customers. Like ODU’A Telecoms in

Nigeria, Q-Telecom also selected Harris to provide network integration services and a network management solution.

Also during fiscal 2003, the State Radio Regulatory Commission of China certified the Harris ClearBurst MB product

to be sold and operated commercially in China. ClearBurst MB also has undergone testing by a leading research center in

Brazil to demonstrate its robust, flexible, multi-service capabilities to 3.5 GHz frequency licensees. 

Powerful Features

Harris has consolidated its U.S. 
engineering and development 
activities in a single facility near
Research Triangle Park in North
Carolina. Shown here are
advanced transceiver electronics
(immediate right) that power the
Harris Galaxy™, a small-footprint,
microwave radio (center photo-top)
that features an innovative, flat,
high-performance antenna.



Connecting the World

Harris ClearBurst™, a point-to-
multipoint Broadband Wireless
Access (BWA) system, is used 
by ODU’A Telecoms in Nigeria
(center photo-bottom) to provide
wireless broadband service to 
customers. A Harris MicroStar®

radio (immediate left) is being
installed for a customer in the
Asia-Pacific region. (Below), Harris
is developing its next-generation
microwave radio for the global
market with improved flexibility,
performance, and lower cost.

M I C R O W A V E  C O M M U N I C A T I O N S
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EC Telecom Kit EXPTM Network Management

N E TWO R K

S U P P O RT

Integrated Test and Management Systems

Part of the EXP™ System, the new
InsightEXP™ test set (large photo) is a 
handheld, PDA-based field tool that rapidly
executes an automatic, double-ended suite 
of tests from any point on the loop via a 
single button.
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N E T W O R K  M A N A G E M E N T
and test solutions for today’s global telecommunications market.

Harris technology provides leading-edge test sets, tools, and network management solutions for the entire telecom-

munications network, from the field technicians who service your telephone, to the operators in complex Network

Operation Centers that monitor and control large communications networks.

TEST SYSTEMS AND TOOLS
Our hand-held test sets and tools are standardized in all four Regional Bell Operating Companies. We have been the

most prominent supplier represented on the technician’s tool belt for the past three decades, and our reputation is

founded on pioneering technology and high-quality, reliable products built to last.

In fiscal 2003, Harris introduced its newest family of telecom testing solutions, the EXP™ System. The EXP

System is a real-time loop test and workflow management solution that, for the first time, totally integrates the

strengths of a hand-held test set, a central office-based system and back-office servers to optimize the workflow

process. By providing two-way verification testing, both the technician in the field and the operations manager in

the telecom garage see test results. It also verifies when repairs are completed, and the availability of the technician

Working as an integrated testing system, the EXP System has been demonstrated to increase a field technician’s 

productivity by one-half job per day, and reduce “repeats,” or multiple repair calls to a customer’s site by 25 percent.

In the fourth quarter of fiscal 2003, Harris received an initial purchase order for deployment of the EXP System at

a major U.S. telecom service provider.

NETWORK MANAGEMENT
The Harris NetBoss™ network management system is a broad-based Operational Support System and the only plat-

form that supports wireless, wireline, and Internet services while providing everything a network operator needs to

manage, streamline, troubleshoot, and automate functions from any location using a single screen. Nearly 200 Harris

customers use NetBoss in more than 28 countries. 

In fiscal 2003, NetBoss was selected to support the telecommunications network of McLeodUSA Inc., one of

the nation’s largest independent competitive local exchange carriers (CLECs). Smartcom PCS, a leading provider of

mobile telephone services in Chile, also installed the NetBoss network management system. NetBoss is in use by a

growing number of customers in Latin America – including Argentina, Bolivia, Brazil, Chile, Colombia, Honduras, and

Mexico. Most recently, NetBoss was selected to manage the extensive TDMA and new GSM network of Telecom

Americas, the second-largest mobile communications provider in Brazil.  

NetBoss also will provide the network control and monitoring of the Federal Aviation Administration’s

Telecommunications Infrastructure program won by Harris’ Government Communications Systems Division. 

Network Management

NetBoss™

Harris is the only network
management solution
that supports wireless,
wireline and Internet
applications, allowing
customers to optimize
complex multi-vendor,
multi-protocol networks.

Test Systems

EXP™ System
A real-time loop test and
workflow management 
solution that improves 
customer satisfaction by 
significantly reducing repeat
dispatches and enhancing
quality of service.

Test Sets and Tools

TS®25D Test Set
The newest addition to
Harris’ test set family 
(pictured) features Caller 
ID and call-waiting Caller 
ID visible on an oversized,
robust liquid crystal display
(LCD) screen.
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Government 
Communications
Systems Division
2400 Palm Bay Road, NE
Palm Bay, FL USA 32905
Tel: 1-321-727-4000
Fax: 1-321-727-4500 
Email: govt@harris.com

Government Communications Systems

• Military satellite communications
(MILSATCOM) systems 

• Communications and electronic
equipment and systems for
ground, ship, aircraft, spacecraft,
missiles, and munitions 

• Networks for command, control,
communications, computers,
and intelligence (C4I) applications

• Advanced avionics and support
for military aircraft

• Specialized antenna systems for
military spacecraft, aircraft, ships
and vehicles

• Information and image process-
ing systems and software

• Weather processing systems
• High-reliability air traffic control

communications and telecom
systems

• IT, engineering services and
technical support

• Technical services

Microwave Communications

• A full line of digital microwave
radios, in frequencies from 
2 GHz to 38 GHz

• Broadband point-to-multipoint
radio systems available in 
3.5 GHz and 10.5 GHz

• High-capacity radios compatible 
with SONET/SDH standards

• Low- and medium-capacity PDH
radios compliant with FCC and
International Standards 

• Spread spectrum radios 
(license-exempt frequency bands)

• Cost-effective network 
management systems

• A comprehensive suite of 
professional services and
turnkey solutions

Broadcast Communications 

• Digital and analog television
transmission systems 

• Digital and analog radio 
transmission systems

• Automation systems
• Media asset management 

solutions
• Digital television encoders
• Broadcast studio equipment
• Remote control and monitoring

solutions
• Audio consoles and custom 

furniture
• Turnkey studio and transmission

facilities and integration
• Digital network access and 

distribution products

RF Communications

• Comprehensive, interoperable
Falcon® II family of secure radio
communications and encryption
products and systems

• High-frequency modems
• Digital video imaging products 

and systems
• Wireless e-mail and messaging 

systems
• Tactical networking systems
• Radio products for use in sensors

Network Support 

• Global network management
and OSS systems

• Element management systems
• Technician management, test,

and workflow systems
• Local loop conditioning and 

test systems
• Butt-in style telephone test sets 
• Portable ADSL and ISDN 

test sets
• Telephone installation and

maintenance tools
• Structured cabling installation

and maintenance tools

Broadcast 
Communications
Division
4393 Digital Way
Mason, OH USA 45040 
Tel: 1-513-459-3400 
Fax: 1-513-701-5301 
Email: broadcast@harris.com

Microwave 
Communications
Division
350 Twin Dolphin Drive
Redwood Shores, CA USA 94065
Tel: 1-650-594-3000 
Fax: 1-650-594-3110 
Email: microwave@harris.com

RF
Communications
Division
1680 University Avenue
Rochester, NY USA 14610
Tel: 1-585-244-5830 
Fax: 1-585-242-4755 
Email: rfcomm@harris.com

Network 
Support 
Division
1025 West NASA Boulevard
Melbourne, FL USA 32919
Tel: 1-321-727-9207 
Fax: 1-321-724-3990 
Email: netsup@harris.com

Principal Products

Division Headquarters

D I V I S I O N  H E A D Q UA RT E RS /

P R I N C I PA L  P RO D U C T S
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WO R L DW I D E  

LO C AT I O N S

Asia Pacific

Malaysia 
Harris Asia Pacific (M) Sdn. Bhd. 
Unit 8.03, Level 8, 
Menara Amcorp, 
Amcorp Trade Centre 
No.18 Jalan Pesiaran Barat 
46050 Petaling Jaya, Selangor 
Malaysia
Tel: 603-7956-8666 
Fax: 603-7956-3666

Philippines
Harris Corporation
8/F Pacific Star Building 
Sen. Gil Puyat Corner 
Makati Avenlles 
Makati City 
Philippines
Tel: 632-818-5111 Ext:102 
Fax: 632-818-8165

Singapore
Harris Corporation
122 Middle Road, #04-03
Midlink Plaza
Singapore 188973
Tel: 65-6333-9038
Fax: 65-6333-9039

Thailand
Harris Corporation 
1TF Tower II, 10/F 
140/14 Silom Road 
Khet Bangrak
Bangkok 10500 
Thailand
Tel: 662-231-6219 or 6748 
Fax: 662-231-6218 

Vietnam
Harris Corporation 
Unit 603, 6th Floor 
Sun Red River Building 
23 Phan Chu Trinh Street 
Hanoi
Vietnam
Tel: 844-933-1314 
Fax: 844-933-1315

Canada

Montreal
Harris Corporation
3 Hôtel de Ville, 
Dollard-des-Ormeaux
Montreal, Quebec 
Canada H9B 3G4
Tel: 514-421-8400
Fax: 514-421-4222

Caribbean and 

Latin America

Argentina 
Harris Corporation 
Tucumán 540 Piso 28 J 
Buenos Aires
Argentina C1049AAL 
Tel: 54-11-4325-0182 
Fax: 54-11-4325-0183 

Brazil 
Harris do Brasil Ltda. 
Edifício STADIUM 
Al. Rio Negro 1030 
Conjuntos 202/204/206 
CEP 06454-000 
Alphaville
Barueri, Sao Paulo
Brazil
Tel: 55-11-4197-3000 
Fax: 55-11-4197-3001 

Mexico
Harris S.A. de C.V. 
Torre Esmeralda II 
Blvd Manuel Avila Camacho #36,
Piso 17 
Col Lomas de Chapultepec 
Mexico D.F., C.P. 11000 
Tel: 52-55-5249-3700 
Fax: 52-55-5249-3701

People’s Republic

of China

Beijing
Harris Corporation 
Tower 2, Room 1817-1818 
Beijing Bright China 
Chang’An Building 
No.7, Jian Guo Men Nei Avenue 
Dong Cheng District, 
Beijing 100005
P.R. China
Tel: 86-10-6510-1880 
Fax: 86-10-6510-1870 

Shanghai
Harris Communications Limited 
Room 3711, Citic Square 
1168 Nanjing Road (West), 
Shanghai 200041
P.R. China 
Tel: 86-21-5292-5660 
Fax: 86-21-5292-5955 

Shenzhen
Harris Communications 
(Shenzhen) Ltd. 
R3-B2, High-Tech Industrial Park 
Nanshan District 
Shenzhen 518057
P.R. China 
Tel: 86-755-2663-7928 
Fax: 86-755-2663-7048 

Europe, Middle East 

and Africa

France
Harris Communications S.A. 
Centrale Parc, Bâtiment 4 Pasteur
Avenue Sully Prud’homme 
92298 Châtenay-Malabry Cedex
France
Tel: 33-0-1-55-52-80-00 
Fax: 33-0-1-55-52-80-01 

Harris Corporation–ITIS
Centre Espace Performance
Bâtiment S
35769 Saint Gregoire Cedex
France
Tel: 33-2-99-23-7220
Fax: 33-2-99-23-1091

United Kingdom 
Harris Systems Ltd. 
Eskdale Road
Winnersh, Wokingham
Berkshire RG41 5TS
United Kingdom 
Tel: 44-118-964-8000 
Fax: 44-118-964-8001 

Harris Corporation
Kingfisher Way
Hinchingbrook Business Park
Huntingdon, CAMBS
PE29 6HB
United Kingdom
Tel: 44-1480-420200
Fax: 44-1480-420300

Romania
Harris Communications 
International Inc. 
World Trade Center 
Bd. Expozitiel nr. 2 
Ap. D 1.08.2, Et. 1 
78334 Bucharest 1 
Romania
Tel: 40-21-224-4442 
Fax: 40-21-224-1692 

Russia
Harris Corporation 
15, Office 605, 6th Floor 
Bolshoi Cherkassky Pereulok 
Moscow 103626, 
Russia
Tel: 7-095-923-3169 
Fax: 7-095-927-0939

Saudi Arabia 
Harris Corporation 
P.O. Box 6777 
King Abdul Azziz Road 
Riyadh, 11452 
Saudi Arabia 
Tel: 966-1-456-2887
Fax: 966-1-470-8374

Nigeria
Harris Communications Systems
Nigeria Ltd 
Imperial Place, Plot 274 
Ajose Adeogun Street, VI 
Lagos, Nigeria 
Tel: 234-1-555-8888 
Fax: 234-1-555-8889 
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Directors

Thomas A. Dattilo 3, 4, 5

Thomas A. Dattilo, 52, is chairman,
president and chief executive officer 
of Cooper Tire & Rubber Company, a
manufacturer of tires and automotive
products. Mr. Dattilo was elected to
the Harris Board of Directors in 
August 2001. 

Ralph D. DeNunzio 1, 3, 4, 5

Ralph D. DeNunzio, 71, is retired 
chairman and chief executive officer 
of the investment banking firm of
Kidder, Peabody & Co. Incorporated.
Following his retirement from Kidder,
Peabody in 1987, he became president
of Harbor Point Associates, Inc., a 
private investment and consulting firm
in New York City. Mr. DeNunzio was
elected to the Harris Board of Directors
in October 1973. 

Joseph L. Dionne 1, 2, 5, 6

Joseph L. Dionne, 70, is retired chair-
man of the board and chief executive
officer of The McGraw-Hill Companies,
Inc., a publishing and information
company. Mr. Dionne was elected to
the Harris Board of Directors in
October 1989. 

Lewis Hay III 4, 5, 6

Lewis Hay III, 47, is chairman, president
and chief executive officer of FPL Group,
Inc., a national energy company. Mr.
Hay was elected to the Harris Board 
of Directors in February 2002.

Karen Katen 2, 5, 6

Karen Katen, 54, is corporate executive
vice president, Pfizer Inc., and president
of Pfizer Global Pharmaceuticals. She
was elected to the Harris Board of
Directors in December 1994. 

Chairmen Emeritus 
Joseph A. Boyd

Phillip W. Farmer

John T. Hartley

Stephen P. Kaufman 1, 2, 5, 6

Stephen P. Kaufman, 61, is retired
chairman and chief executive officer 
of Arrow Electronics, Inc., and is 
currently on the faculty at the Harvard
Business School. Mr. Kaufman was
elected to the Harris Board of 
Directors in December 1999.

Howard L. Lance 1, 3

Howard L. Lance, 47, is chairman, 
president and chief executive officer 
of Harris Corporation. Before joining
Harris in January 2003, Mr. Lance was
president of NCR Corporation and chief
operating officer of its Retail and
Financial Group. He spent 17 years 
with Emerson Electric Co. Mr. Lance
was elected to the Harris Board of
Directors in January 2003. 

David B. Rickard 1, 4, 5

David B. Rickard, 56, is executive vice
president, chief financial officer and
chief administrative officer of CVS
Corporation and CVS Pharmacy, Inc., 
a retail drugstore chain. Mr. Rickard
was elected to the Harris Board of
Directors in October 2001. 

James C. Stoffel 2, 5

James C. Stoffel, Ph.D., 57, is senior
vice president and chief technology
officer of Eastman Kodak Company, 
a film and digital imaging company.
Mr. Stoffel was elected to the Harris
Board of Directors in August 2003.

Gregory T. Swienton 2, 3, 4, 5

Gregory T. Swienton, 53, is chairman,
president and chief executive officer 
of Ryder System, Inc., a logistics and
transportation services company. Mr.
Swienton was elected to the Harris
Board of Directors in February 2000.

Officers and Senior

Management

Howard L. Lance

Chairman, President and 
Chief Executive Officer 

Bryan R. Roub

Senior Vice President and 
Chief Financial Officer 

Robert K. Henry

Senior Vice President
and President, 
Government
Communications Systems

Bruce M. Allan

President
Broadcast Communications 

Allen E. Dukes

President
Microwave Communications

Chester A. Massari

President
RF Communications

Daniel R. Pearson

President
Network Support 

Richard L. Ballantyne

Vice President
General Counsel and Secretary

Kwame A. Boakye

Vice President and
Chief Technology Officer

James L. Christie

Vice President
Controller

Nick E. Heldreth

Vice President
Human Resources and
Corporate Relations

Gary L. McArthur

Vice President
Corporate Development

William H. Miller

Vice President and
Chief Information Officer

Pamela Padgett

Vice President
Investor Relations

David S.Wasserman

Vice President
Treasurer

Raymon M.White

Vice President
Washington Operations

“Harris has had, and will continue to maintain, a strong corporate governance 

process and philosophy.The Audit, Corporate Governance, Management 

Development and Compensation, and Business Conduct committees are made up

entirely of independent directors.We have an extremely well-qualified board of

directors that is dedicated to preserving the best interests of all shareholders.”

Howard L. Lance, Chairman of the Board of Directors

Board Committees

1 Executive and Finance Committee
2 Management Development and Compensation Committee
3 Investment Committee – Retirement Plan
4 Audit Committee
5 Business Conduct Committee
6 Corporate Governance Committee

D I R E C TO RS  A N D

O F F I C E RS
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S H A R E H O L D E R

I N F O R M AT I O N

Corporate Headquarters

Harris Corporation 
1025 W. NASA Boulevard 
Melbourne, Florida 32919 
321-727-9100 
www.harris.com

Stock Exchanges

New York, Boston, Chicago, 
Pacific, Philadelphia 
Ticker Symbol: HRS 

Buying and Selling Stock

Harris Corporation Common Stock 
generally is bought or sold through a
stockbroker or a financial institution 
that provides brokerage services. 
You do not need to contact Harris in 
connection with the sale or purchase 
of its Common Stock. 

Dividend Reinvestment Plan

Harris shareholders can buy additional
shares by reinvesting their cash divi-
dends or by investing additional cash.
For details, contact Mellon Investor
Services LLC (address and toll-free
number are noted in the second col-
umn of this page). 

Transferring Stock or Making 
a Name Change

A stock transfer is required 1) when
shares are donated as a gift, or 2)
when there is a change in name or
ownership. To transfer stock, complete
and sign the assignment section on
the back of the certificate, or on an
assignment form separate from the
stock certificate. Then forward it, via 
registered mail, to Mellon Investor
Services LLC, P.O. Box 3312, South
Hackensack, NJ 07606-1912. Be sure to
include all necessary names, addresses,
and Social Security or tax identification
numbers for the new registration. The
signature(s) must be guaranteed by 
a financial institution or stockbroker
that is a recognized member of the
Medallion STAMP Program acceptable
to the transfer agent. 

Change of Address

Shareholders should send change-of-
address information to Mellon
Investor Services LLC, P.O. Box 3316,
South Hackensack, NJ 07606-1916, or
call 1-888-261-6777 (toll free).

Missing Certificates

If stock certificates are lost, stolen, or
destroyed, you should immediately 
notify Mellon Investor Services LLC,
Estoppel Department, P.O. Box 3317,
South Hackensack, NJ 07606-1917 by
mail. Include exact name(s) in which 
the stock is registered and, if possible, 
the numbers and issue dates of the 
missing certificates. 

Dividends

Notify Mellon Investor Services LLC,
P.O. Box 3315, South Hackensack, NJ
07606-1915 if you fail to receive your
dividend check in a timely manner.

Duplicate Mailings

Shares owned by one person but held 
in different forms of the same name 
(e.g., John Smith, John B. Smith, J.B.
Smith) result in duplicate mailing of
shareholder information at added
expense to the company and to you as
a shareholder. By law, such duplication
can be eliminated only at the request
of the shareholder. Notify Mellon
Investor Services LLC, P.O. Box 3316,
South Hackensack, NJ 07606-1916 if
you wish to eliminate duplication.

Consolidating Accounts

To consolidate accounts, send stock 
certificates, via registered mail, to
Mellon Investor Services LLC, P.O. Box
3312, South Hackensack, NJ 07606-1912
with signatures guaranteed as noted in
the section for transferring stock. 

Transfer Agent and Registrar

Mellon Investor Services LLC
Overpeck Centre 
85 Challenger Road 
Ridgefield Park, NJ 07660 
1-888-261-6777 

Registered shareholders can access 
their Harris account and make 
certain information transactions at 
https://vault.melloninvestor.com/isd

Annual Meeting

The 2003 annual meeting of share-
holders will be held on October 24 at
the Phillip W. Farmer Customer
Briefing Center on Harris’ Corporate
Headquarters campus, Melbourne,
Florida, starting at 10:00 a.m. The 
meeting will be webcast and can be
accessed at the Investor Relations link
on the Harris website: www.harris.com.

Form 10-K

A copy of Form 10-K is available 
without charge, upon written request
to the Corporate Secretary at: 
Harris Corporation
1025 W. NASA Boulevard
Melbourne, Florida 32919

Independent Accountants

Ernst & Young LLP
Orlando, Florida

Forward-Looking Statements

This Annual Report, including the letter to shareholders, contains forward-looking
statements that are based on the views of management regarding future events 
at the time of publication of this report. These forward-looking statements which
include, but are not limited to: our plans, strategies and objectives for future 
operations; new products, services or developments; future economic conditions;
outlook; the value of contract and program awards; our growth potential and the
potential of the industries and markets we serve are subject to known and unknown
risks, uncertainties, and other factors that may cause our actual results to be materi-
ally different from those expressed or implied by each forward-looking statement.
These risks, uncertainties, and other factors are discussed in the 2003 Form 10-K.

This entire Annual Report 
is printed on recycled paper.
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